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THINK JOB POSTS 
DON’T MATTER?

.6% increase in 
unemployment with addition of 
“Bachelor’s Degree Required”
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1. Understanding the 
Status Quo

2. Common Mistakes and 
Fears

3. Five New Job Post 
Rules

QUESTIONS?

katrina@threeearsmedia.com

Agenda
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Understanding the 
Status Quo.
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Put Post 
Here.
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Proofreading 
Matters.
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Too Long

1. But I want it to be specific!

2. I need them to know everything about us

3. I don’t know what’s not important
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Too Creative
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Office Assistant: 4,500.
--------

Administrative Assistant: 
80,000.

Guessing Game
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5 New
Job Post

Rules.
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Rule #1: Use The Same 
Language.
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Job Posting

What you’ll put on the 
website to promote the job. 
A more catchy version of the 
job description to capture 
attention.

Job Ad

What you use on Instagram 
or social media, for example, 
that promote the job. These 
are strategic images, 
sponsored posts, etc.

Job Description

Legal documents. The brain 
dump from the hiring 
manager. Very technical. 
Very specific on activities 
and success.
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Rule #2: Write For 
Attention Spans.
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600 1700

Word Count 
Roulette
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Rule #3
Know How
Candidates  

Search.
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How Candidates Actually 
Search.

Marketing Manager 
Columbus OH 
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Rule #4:
Pick Better 
Job Titles.
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Why Job 
Titles Matter
1.Part of the URL
2.Search volume
3.Candidate influence
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1. Google the job title and 

resume, then image search: 

a. i.e. Search: Marketing 

Manager Resume

2. Look for qualified resumes 

for the most common job 

titles. Pick 3-4.  

3. Use Google Trends to 

compare traffic.

Researching Job Titles
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Rule #5
Job Posting 

Content.



@KatrinaKibben  
#WritetoRecruit

What Are Candidates Thinking?

Company/Location: Since 1978, ABC has been one of the most 
recognizable brands in environmental, forestry, landscaping, and 
construction equipment. ABC equipment is engineered and 
manufactured in Ohio, and sold through an international dealer 
network offering equipment sales, rentals, parts, and accessories, 
including warranty and technical support.
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1. Shorter is better

2. Open with soft skills

3. Kill the bulleted skill list 

4. Limit the perks on the 

page

5. Create structure, 

not templates

Content Upgrade
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Example Job Post Before and After 

BEFORE AFTER

ABC seeks a collaborative, 

responsive, and dynamic non-

profit development professional to 

lead the RCS community as our 

Chief Development Officer. This 

experienced leader will lead….

Raising money isn’t everyone’s cup of 

tea. We’re looking for someone who’s 

ready to boil the water, sweeten the 

pot, and share the love of raising 

money with an enthusiastic team 

supporting an important cause.
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Job Rewrite
Workshops.

Bit.ly/freejobrewrite

Katrina Kibben
Founder and CEO
Three Ears Media

katrina@threeearsmedia.com

mailto:katrina@threeearsmedia.com
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