
Things change
Results of the 2019-20 Recruiting Site Trends Survey



The survey

• 140 job boards, aggregators, recruitment marketing sites, staffing 
firms, and agencies

• North America, EU, Asia, Africa, Australia, UK, South America…
• 30 questions



Revenue



Top revenue sources

• Duration-based job postings – 58%
• Pay for performance – 24%
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Duration-based (i.e., 30-days), single postings

Duration-based packages (3-pack, 5-pack, etc.)

Duration-based subscription / unlimited packages

Duration-based slots/seats

Cost per click

Cost per application

Cost per hire

Not applicable

Regarding your *paid* jobs, what type of job posting does the *majority* (most revenue generated during past 12 months) 
represent?

2018-19 2019-20

CPC is up, subscriptions are down from last year



Threats



A change at the top

• Economic factors
• Lack of candidates
• LinkedIn & Indeed
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Google Cloud Talent Solution initiative (formerly Google for Jobs, Google Job Discovery, and Google
Cloud Jobs API)

Indeed

Job aggregators (other than Indeed)

People aggregators

LinkedIn

Facebook

ATSs

'Free' job sites

Price erosion/commoditization of job postings

Negative perception of job boards by prospects/clients

Slow rate of employer hiring

Technological change

Economic slowdown

New competitors and/or old competitors with new capabilities (i.e, AI, programmatic, etc.)

Lack of candidates

Industry consolidation (acquisitions/mergers)

Which of the following do you see as the most significant *threats* to your business in the next 12 to 24 months?

2018-19 2019-20



Why do clients buy?



The same old same old

• Quality of candidates
• Quantity of candidates
• Price



0% 10% 20% 30% 40% 50% 60% 70% 80%

Ability to interact directly with job seekers

Ability to increase client's diversity outreach

Ability to email selected groups of job seekers

Ability to provide detailed analytics

Ability to search resume/profile database

Ability to provide programmatic ads

Quantity of job views

Ability to reach candidates from multiple sources

Ability to scrape postings from the employer’s website

Ability to reach local candidates

Ability to promote an employer brand

Job posting distribution to multiple sites

Ability to integrate with employer's career site and/or ATS

Site traffic

Cost per hire

Number of hires

Cost per applicant

Price

Quantity of applicants

Quality of applicants

Which of the following criteria are most important to your clients with regard to using or 
renewing your recruiting services



Aggregator usage…



Yep…

Aggregator usage dropped
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Yes No

Do you use currently use an aggregator?

2019-20 2018-19



But…there is a new leader!



New year, new leader

Adzuna and Indeed flipped spots
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Workcircle

Jora

Other (please specify)

PandoLogic (formerly RealMatch)

Trovit

Juju

Jobisjob

TopUSAJobs

Careerjet

JobRapido

Nexxt (formerly Beyond)

Talroo (formerly Jobs2Careers)

Jobg8

Jooble

Indeed

Glassdoor

Neuvoo

ZipRecruiter

Adzuna

Which of the following aggregators do you use?

Was #1 in 2018



Revenue, part 2
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Went up Stayed the same Went down Not sure

How has your total gross business revenue for the past 12 months changed?



What’s holding you back?



Barriers?

• Lack of candidates
• External economic factors
• Competitors
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Privacy regulations (such as GDPR)

Inaccurate source of candidate data provided to employers by their ATS

Turnover in customer HR Departments or recruiting teams

Lack of investment capital to grow your business

Lack of sales people for your business

Lack of technical capability to improve your services or platform

New competitors and/or old competitors with new capabilities

External economic factors (such as Brexit or trade wars)

Lack of candidates

Which (if any) of the following challenges or impediments will *significantly* affect 
your organization during 2019-20?



So…there’s been change in:

• Revenue sources
• Aggregator usage
• Threats



And not so much change in:

• Barriers to growth
• The reasons customers buy



What will happen next year? 
Stay tuned!



Questions?



w: www.jobboarddoctor.com
e:  thedoctor@jobboarddoctor.com
p: 1-641-236-0298
t:  @jobboarddoctor

http://www.jobboarddoctor.com/
mailto:thedoctor@jobboarddoctor.com
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